
WAT E R  WAT E R  E V E R Y W H E R E :  M Y T H S  O F  H Y P E R A B U N D A N C E

L e s s e r  S l a v e  W a t e r s h e d  C o u n c i l

F e b r u a r y  2 5 ,  2 0 2 5 ,  G r a n d e  P r a i r i e ,  A l b e r t a

We acknowledge the homeland of the many diverse First Nations, Metis, and Inuit peoples, whose ancestors have walked this land since time immemorial. We are 

grateful to work, live, and learn on the traditional territory of Treaty 8.



LOVE OF PLACE

AS LONG AS THE SUN SHINES, GRASS GROWS AND THE RIVERS FLOW



LOVE OF PLACE

Photo: Davin Martinson



THE OUTPOST



MYTHS OF HYPERABUNDANCE



HOW TO VALUE?



How much am I  wor th?
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HOW MUCH AM I  WORTH TO YOU?

8



HOW MUCH AM I  WORTH TO YOU?
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HOW MUCH AM I  WORTH TO YOU?



How much am I worth to you?
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HOW MUCH AM I  WORTH TO YOU?



HOW MUCH AM I  WORTH TO YOU?

Photo: David Olefeldt



HOW MUCH AM I  WORTH TO YOU?

Photo: Clay Peck



“Nowadays, people know the price of 
everything and the value of nothing”

Oscar Wilde Dorian Gray



STATE OF THE 
WORLD’S WATER





WHERE THE WATER IS
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WHERE THE WATER IS USED
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JAPAN ONSEN
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WATER WATER 
EVERYWHERE?

No, not everywhere!
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WATER WATER EVERYWHERE?

No, st i l l  not  everywhere!

Source: MPWA



WATER WATER 
EVERYWHERE?

No, st i l l  not  everywhere!
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Source: MPWA



ABSENCE MAKES 
THE HEART 
GROW FONDER…

“When the wel l ' s  dry,  we know the 
worth of  water .”   

Benjamin Frankl in
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A VERY LARGE FAUCET 



BEST TO STEP AWAY 
FOR A WHILE



MONGOLIA

Gobi Deser t



ARAL SEA

1973 - 2009 



INDIA
Ganges River



BOTSWANA

Okavango Del ta



UGANDA / CONGO

Headwater of  Ni le R iver



UGANDA / RWANDA



WATER SECURITY 

access  to  adequate quant it ies  of  
water  inc luding acceptable  water  
qual i ty  for  human and 
environmental  uses  

(Kreutzwiser and de Loë,  2004)



Should we price water?

• Baumann and Boland (1998): “water is no different from any other 
economic good. It is no more a necessity than food, clothing, or housing, 
all of which obey the normal laws of economics.” 

• Barlow and Clarke (2002):  it is a “universal and indivisible” truth that “the 
Earth’s fresh water belongs to the Earth and all species, and therefore 
must not be treated as a private commodity to be bought, sold, and 
traded for profit…the global fresh water supply is a shared legacy, a 
public trust, and a fundamental human right, and therefore, a collective 
responsibility.”



REMEMBER – NOT JUST 
ECONOMICS!

Science says….?

Economics says…?

That will change minds?



“WHAT CAN I SAY, THAT WILL 
MAKE YOU UNDERSTAND?”



A seduct ive myth…
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HYPERABUNDANCE



THANK YOU!


