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Land 
Ackno wle d g e me nt
Ducks Unlimited Canada acknowledges that the land on which we 
gather today resides is in Treaty 8 territory, home to many diverse 
First Nation, Métis and Inuit people, including the Cree, Dene and 
Beaver peoples. This is also home to the ancestral and modern-day 
Métis communities of Paddle Prairie, Peavine, Gift Lake, East Prairie, 
Buffalo Lake and Métis Nation Region 6 peoples. 

Ducks Unlimited Canada acknowledges the peoples of this area who 
join us and bring with them a rich and beautiful culture from which 
we learn.
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Ducks Unlimited Canada

Orga n iza t ion
Incorporated in 1938, DUC is a not-for profit, science 
based, waterfowl habitat conservation organization

Vision
Abundant wetlands and waterfowl – today, tomorrow and 
forever

Mission
Conserve, restore, and manage wetlands and associated 
habitats for North America’s waterfowl. These habitats 
also benefit other wildlife and people.



Canada’s la rge s t  intact landscapes, over 25% of t h e  w or ld ’s  
w e t la n d s  and 85% of Ca n a d a ’s  w e t la n d s  are in the boreal forest. 

Wh y con se rve  b o re a l w e t la n d s?
• Intrinsic values for Indigenous Peoples and boreal communities
• Carbon + climate regulation
• Water storage + filtration
• Biodiversity + species at risk

Ch a lle n ge s :
• Limited awareness of extent, function and values
• Increased industrial development leading to wetland 

loss/impairment
• Uncertain impacts of climate change
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Case Study 1: 
Build  Re la t io nship s First

• Focus on getting to know your 
audience early and often

• Don’t assume what you have to 
say or offer is valuable to your 
audience

• Be open to new terms, ideas 
and values

• Strong relationships are built 
through reciprocity





Case Study 2: 
Kno w yo ur  Aud ie nce

• Identify your core audience
• Ask plenty of questions and listen 

carefully
• Determine what they need to know and 

how they will use that information
• Determine what type of communication 

tools would suit their learning 
• Gather feedback



DUC Field Guide Resources



Alberta Field Guide



Yukon Field Guide





Case Study 3: 
G e t  O ut sid e

• Limit classroom time wherever possible
• A natural backdrop can open the 

conversation
• Focus on exploration and discussion over 

instruction



Wetland Practitioner 
Tra ining

Online, classroom and field-based wetlands 
training with in d u s t ry, gove rn m e n t , a n d  
con su lt a n t s  

• Focus on two-way knowledge transfer.
• Trainings tailored to industry specific 

operations .

Exa m p le : Forest and Wetland Management 
Stewardship Initiative Wetlands and 
Waterfowl Workshops





Lessons Learned

• Meet groups where they’re 
at: physically and knowledge-
wise.

• Ask lots of questions and 
listen, listen, listen. 

• Be open to new terms, ideas 
and values.

• Provide accessible resources 
for continued support and 
learning, especially on the 
land, wherever possible. 



Questions?
Con t a ct :
Rick Murray
r_murray@ducks.ca

Int e re st e d  in o ur  
re so urce s?

Vis it : www.boreal.ducks.ca
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